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People may express their feelings differently on different occasions. Cultures sometimes vary greatly

in this regard. A group of researchers in Japan, _ 16 | studied the facial reactions of students to a horror
film. When the Japanese students watched the film __17  the teacher present, their faces showed only
the slightest hints of reaction. But when they thought they were alone (though they __ 18 by a secret
camera), their faces twisted into vivid mixes of anguished distress, fear, and disgust.
The study also shows that there are several unspoken rules about how feelings should be
19 shown on different occasions. One of the most common rules is minimizing the show of emotion.
This is the Japanese norm for feelings of distress __20  someone in authority, which explains why the
students masked their upset with a poker face in the experiment.

16. (A) as usual (B) in some cases (C) to be frank (D) for example

17. (A)of (B) as (C) from (D) with

18. (A) were being taped (B) had taped (C) are taping (D) have been taped
19. (A)rarely (B) similarly (C) properly (D) critically

20.  (A) with the help of (B) in the presence of  (C) on top of (D) in place of
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1. FRTEWEED © am/is/are + p.p. :

2. i BFEFEE) - was/were + p.p. ;
will :

3. REHE - + be p.p. :
beV going to

4. IRTESEREL#YEN © has/have + been p.p.

5. BE>=p#5E) : had been p.p. :

6. ;ETHEE) © is/are/am/was/were + being p.p.

will :
. can
7. BEhGARE) | + be + p.p.
should

must
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6. Each of the planets in the solar system circles around the sun in its own _____, and this prevents them

from colliding with each other.
(A) entry (B) haste (C) orbit (D) range
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13. orbit [‘orbit] m.
FEE (L orbit v

(RESEITHY) ¥
PEHEETT
{7]'z)=> The professor explained the earth’s orbit around the sun to us.
(FEmI MR ERR T RIGRIELE - )
= There are quite a few satellites orbiting Mars. ( EIF&EFEBETHIE - )
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8. Most earthquakes are too small to be noticed; they can only be detected by _____ instruments.

(A) manual (B) sensitive (C) portable (D) dominant
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16. sensitive [ sensativ] RS - phARE N - RESZ 58I
Fi2EH 5> sensitivity n [U]E ¢ [ClEE » HET )+ [UTHE

f5il5]=> His reply showed that he was very sensitive to criticism.
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10. I"'m afraid we can’t take your word, for the evidence we’ve collected so far is not _ with what you
said.

(A) familiar (B) consistent (C) durable (D) sympathetic
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#15]=> What he does is not consistent with what he says. (flig{# A SfT4H— < )

49, consistent [kon"sistant] adj
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Handling customer claims is a common task for most business firms. These claims include requests
to exchange merchandise, requests for refunds, requests that work _ 11 , and other requests for
adjustments. Most of these claims are approved because they are legitimate. However, some requests for

adjustment must be __ 12, and an adjustment refusal message must be sent. Adjustment refusals are

negative messages for the customer. They are necessary when the customer is _ 13 or when the
vendor has done all that can reasonably or legally be expected.




10055 0 Fhan RS 4

An adjustment refusal message requires your best communication skills __14 it is bad news to
the receiver. You have to refuse the claim and retain the customer __15 . You may refuse the request for
adjustment and even try to sell the customer more merchandise or service. All this is happening when the
customer is probably angry, disappointed, or inconvenienced.

I1. (A)is correct (B) to be correct (C) is corrected (D) be corrected

12, (A) retailed (B) denied (C) appreciated (D) elaborated

13. (A)at fault (B) on call (C) in tears (D) off guard

14, (A)till (B) unless (C) because (D) therefore

15. (A) by and large (B) over and over (C) at the same time (D) for the same reason

HEMER T
FERZF

[ S
SOUEEERS
114 H

= h R IECUE
F=HT AR FNE EiFH

— S F—
%_ﬁﬁ m%@;ﬁﬁa L N BB B B B R B BB BB BB

~ e E AR
1. ZE TR
that, if, whether, whether ~ or not, who. whose, whom, what, which. whatever, whoever,

whomever, whichever, where, when, why, how

.

. B EFE T AN (e RS EER - who. whose, whom. which. that. but. as, when, where, why

3. Bl TR s R

(1) F=EEf © when, while, as. whenever, as soon as. no sooner ~ than ~,

(=]

scarcely/hardly ~ before/when, after, since, (un)till, every time (that),
by the time (that), once = when once, the moment/instant, directly, immediately
(2) F=m-#h T © where, wherever,
(3) F=TEE : because, for, as, so, since, now that
(4) 7~ 587 * so that, that, lest ~ should
(5) =i © though, although
(6) =& © if. as if. as long as, unless = if ~ not. but that = but for the fact that, in case (that)
= if ~, in the event of. provided (that) = on condition that, providing that
(7) T FE7 ¢ than, no less ~ than, not less ~ than, as ~ as, not as/so ~ as, the ~ the ~
(8) =5 & © so that = so. that, so ~ that, whence = for which reason
L

(9) =AREE ¢ as, as if/fthough, as ~ so, according as = in proportion as
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Handling customer claims is a common task for most business firms. These claims include requests
to exchange merchandise, requests for refunds, requests that work _ 11 , and other requests for
adjustments. Most of these claims are approved because they are legitimate. However, some requests for

adjustment must be _ 12 . and an adjustment refusal message must be sent. Adjustment refusals are

negative messages for the customer. They are necessary when the customer is _ 13  or when the
vendor has done all that can reasonably or legally be expected.
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An adjustment refusal message requires your best communication skills __14 it is bad news to

the receiver. You have to refuse the claim and retain the customer __15 . You may refuse the request for
adjustment and even try to sell the customer more merchandise or service. All this is happening when the
customer is probably angry, disappointed, or inconvenienced.

(C) is corrected (D) be corrected

11. (A)is correct (B) to be correct

12, (A) retailed (B) denied (C) appreciated (D) elaborated
13. (A)at fault (B) on call (C) in tears (D) off guard
14, (A)till (B) unless (C) because (D) therefore

15. (A) by and large (B) over and over (C) at the same time (D) for the same reason
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[F) Ff
#i]45)=> She can do two things at the same time. { {7 DL RIS )
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People may express their feelings differently on different occasions. Cultures sometimes vary greatly
in this regard. A group of researchers in Japan, ___16 ., studied the facial reactions of students to a horror
film. When the Japanese students watched the film _ 17  the teacher present, their faces showed only
the slightest hints of reaction. But when they thought they were alone (though they _ 18 by a secret
camera), their faces twisted into vivid mixes of anguished distress, fear, and disgust.

The study also shows that there are several unspoken rules about how feelings should be

19 shown on different occasions. One of the most common rules is minimizing the show of emotion.
This is the Japanese norm for feelings of distress __20  someone in authority, which explains why the
students masked their upset with a poker face in the experiment.

16.  (A) as usual (B) in some cases (C) to be frank
17. (A)of (B) as (C) from

18. (A) were being taped (B) had taped (C) are taping
19.  (A)rarely (B) similarly
20.  (A) with the help of

(D) for example

(D) with

(D) have been taped
(C) properly (D) critically

(B) in the presence of  (C) on top of (D) in place of
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f5147=> T don’t feel that it would be proper for me to give you that remuneration.
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The history of the written word goes back 6,000 years. Words express feelings, open doors into the

21 . create pictures of worlds never seen, and allow adventures never dared. Therefore, the original
22 of words, such as storytellers, poets, and singers, were respected in all cultures in the past.

But now the romance is __23 . Imagination is being surpassed by the instant picture. In a

triumphant march, movies, TV, videos, and DVDs are __24  storytellers and books. A visual culture is

taking over the world—at the __ 25  of the written word. Our literacy, and with it our verbal and

communication skills, are in __ 26 decline.
The only category of novel that is __27  ground in our increasingly visual world is the graphic
novel. A growing number of adults and young people worldwide are reading graphic novels, and

educators are beginning to realize the power of this __28 . The graphic novel looks like a comic book,

but it is longer, more sophisticated, and may come in black and white or multiple __ 29  and appear in
many sizes. In fact, some of the most interesting, daring, and most heartbreaking art being created right

now is being published in graphic novels. Graphic novels __30 _ the opportunity to examine the
increasingly visual world of communications today while exploring serious social and literary topics. The

eraphic novel can be used to develop a sense of visual literacy, in much the same way that students are
introduced to art appreciation.

(A) expense (B) fading (C) colors (D) research (E) replacing (F) offer

(G) users (H) rapid (I) gaining (J) medium (K) circular (L) unknown
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HHFEF#™> fadeaway [F%  F#EHER
{7l'5]=> The sound of the footsteps faded away. ( Bl @@ EET - )
> The color fades when exposed to light. (;ZEAEBELEEIEER - )
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The history of the written word goes back 6,000 years. Words express feelings, open doors into the

21 . create pictures of worlds never seen, and allow adventures never dared. Therefore, the original
22 of words, such as storytellers, poets, and singers, were respected in all cultures in the past.

But now the romance is __23 . Imagination is being surpassed by the instant picture. In a

triumphant march, movies, TV, videos, and DVDs are __24  storytellers and books. A visual culture is

taking over the world—at the __ 25  of the written word. Our literacy, and with it our verbal and

communication skills, are in __ 26 decline.
The only category of novel that is __27  ground in our increasingly visual world is the graphic
novel. A growing number of adults and young people worldwide are reading graphic novels, and

educators are beginning to realize the power of this __28 . The graphic novel looks like a comic book,
but it is longer, more sophisticated, and may come in black and white or multiple __ 29  and appear in
many sizes. In fact, some of the most interesting, daring, and most heartbreaking art being created right

now is being published in graphic novels. Graphic novels __30 _ the opportunity to examine the
increasingly visual world of communications today while exploring serious social and literary topics. The

eraphic novel can be used to develop a sense of visual literacy, in much the same way that students are
introduced to art appreciation.

(A) expense (B) fading (C) colors (D) research (E) replacing (F) offer

(G) users (H) rapid (I) gaining (J) medium (K) circular (L) unknown
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15. medium [‘midiem] n. E{EERE 1EN (mediaffJEHE[) soccsssssssssssnsss
1%L medium  adj. PFEAY AT EHEAY
media n. {FRFEEE E (EEH)
medial adj. PfHRT  PFER
fHEIF 55 = the mass media 7 (EFELELE
media studies {HiE%
a man of medium height/size —{7rPZEFFARTE I
rare/medinmy/well done 4 P4 FF FUER) (FHE)
{7]/2]=> The mass media is responsible for educating the public. ( 7 HFEESEHF AFATL - )
= Air is a medium for sound. ( ZEEEHFEYEBE T - )

= The mass media are to blame for spreading the rumors.
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The history of the written word goes back 6,000 years. Words express feelings, open doors into the
21 ., create pictures of worlds never seen, and allow adventures never dared. Therefore, the original
22 of words, such as storytellers, poets, and singers, were respected in all cultures in the past.

But now the romance is __23 . Imagination is being surpassed by the instant picture. In a
triumphant march, movies, TV, videos, and DVDs are __24 _ storytellers and books. A visual culture is
taking over the world—at the __25  of the written word. Our literacy, and with it our verbal and
communication skills, are in __ 26 decline.

The only category of novel that is _27 _ ground in our increasingly visual world is the graphic
novel. A growing number of adults and young people worldwide are reading graphic novels, and
educators are beginning to realize the power of this __ 28 . The graphic novel looks like a comic book,

but it is longer, more sophisticated, and may come in black and white or multiple __29  and appear in

many sizes. In fact, some of the most interesting, daring, and most heartbreaking art being created right
now is being published in graphic novels. Graphic novels __30 _ the opportunity to examine the
increasingly visual world of communications today while exploring serious social and literary topics. The
graphic novel can be used to develop a sense of visual literacy, in much the same way that students are
introduced to art appreciation.

(A) expense (B) fading (C) colors (D) research (E) replacing (F) offer
(G) users (H) rapid (I) gaining (J) medium (K) circular (L) unknown
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7.offer ['ofo] vt 32l ; $ii35 eescescessssesscsscscccccscsscsncensse
sl B (Lo offering n  [CIEE4h ¢ fHERY)
FHBH > A offer B sth= A offersthto B A f2flt~45 B
{4]41)=> They offered him a very good job but he turned it down.
(L FIRa IR AF R LA - (OAERE T - )




